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IOANA CONNECTED

Do you think in &
speak video?

Vidra

v’ Este un mamifer acvatic intalnit mai des in Delta Dun3rii si in apele de munte bogate in
pdstrav.

v Este un animal protejat de lege.

v Este de culoare castanie pe spate si mai deschis3 pe burta. Degetele au ghiare si sunt unite
printr-o membrana ca la rate. Ochii sunt mici si vioi, urechile mici si dintii foarte ascutiti. Are
simturile foarte bine dezvoltate in egald mdsura: mirosul, vazul si auzul.

v'Vidra se hrineste, in general, cu peste, dar nu refuza nici raci, broaste si alte mamifere
acvatice mici. Sunt situatii in care vaneazd in grup si poate rdmane sub apd pand la 7 minute.

v'Vidra se imperecheaz3 o singurs dat3 pe an si naste pani la cinci pui, mai frecvent 2-3.



ESOMAR CONNECTED MEDIUMS
RRRRRRRRRRRR Share of time on digital
mediums > traditional one
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ESOMAR WE ALL CONNECT
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WE ALL SHARE
Emotional connection with
ocial networks & videos
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Daily users of
7 social platforms

16

hours/day |
on social
sites

2012 2018
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ESOMAR & SHARING IS (S)CAR(Y)ING
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' Leaders (26%)

Super Leaders (14%)

fo

Time

online/

daily
2.4 hrs
3.9 hrs
3.2 hrs
4.0 hrs
4.9 hrs

Users of
social/
daily

58%
85%
80%
83%

84%

DIGITAL SEGMENTS
along behaviour

coordinate
Users of Buyers of
Internet groceries
banking online \
5% 5%
8% 6% f

13% 15%
15% 15%
22% 22%




CONNECTED LEADERS

Creatlng sharing, engaging
| with content
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CONNECTING WITH LEADERS

Video oriented and
Information driven
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| Content upload Blogs & forums
. (Free) TV online Pre-purchase research
» Vldeos by brands Vldeos by news channels




& g CONNECTED TRAPS

New behaviours,
same needs

I
Those who are online the ! The most digitally active
most don’t simply want customers are often
‘more of everything digital’i the most discerning

Don’t rely on lazy
demographic stereotypes

I There is a huge diversity
behavigur?
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CONNECTING AMONG US
What makes an innovative
| research agenc
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| Clients more likely to mention
FLEXIBILITY
CUSTOMER FOCUS

() (@

Suppliers think in terms of
NEW TECHNOLOGIES
AND METHODOLOGIES
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