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Target population Sample size Where?
Men & Women, 1& 65Y.0. 3.000 Urban area
Smartphone owners ’ Romania, Bulgaria, Croat

Greece, Hungary, Serbi

Research method Data collection technique When?
Survey CAWI (Computer Assisted Web Interview) August, 3' ¢ September, 8, 2018
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What
do we do in the digital age?
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Regional Score:
Usage in the past 6 months

2%

Q: Which of the following have you done in the past 6 months?

A: | checked someone's profile on a social network (Limk&@cebook, etc.)

Social Media:checked someone's profile on a social net

Romania

Serbia

Greece

¢ e Significant differences toward®egional Scoréd5% level of confidence)



ESOMAR Picture takingt took a selfie of myself (not a group o

WORLD RESEARCH

Regional Score:
Usage in the past 6 months

49%

Serbia

Romania

¢ e Significant differences toward®egional Scoréd5% level of confidence)

Q: Which of the following have you done in the past 6 months?
A: 1took a selfie of myself (not a group one)



ESOMAR Mirror: | used my phone as a mirror

WORLD RESEARCH (by turning on the photo/video function)

Regional Score:
Usage in the past 6 months

35%

¢ e Significant differences toward®egional Scoréd5% level of confidence)

Q: Which of the following have you done in the past 6 months?
A: 1 used my phone as a mirror (by turning on the photo/video function)



ESOMAR QR codel: scanned a QR code
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Regional Score:
Usage in the past 6 months

34%

¢ e Significant differences toward®egional Scoréd5% level of confidence)

Q: Which of the following have you done in the past 6 months?
A:l scanned a QR code






